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End credits must comply wi Ofcom code and are always s
Channel 5 programming representative.

to the prior approval of the

1.3
Any contractual obligations with third parties are to be made subject to the Presentation Specification and
Channel 5’s Production agreement.
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3 In programme promotional material

3.1

‘Next time on [Programme Title]’ in-programme promotions may be included in the programme

BUT must be agreed with the Channel 5 Programming representative and referred to Channel 5
Presentation prior to post production. In any case it must not contain any day or time specific information

Channel 5 web addres

end credits should run o t an appropriate speed.

4.2
Commissioned Programmes

End Credit Specification
¢ |If end credits do not comply with the specifications detailed here the programme will fail

Channel 5’s Technical Standards for Delivery (Appendix A). For implications see section
8.3. = = =
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End credits should run 25 seconds in duration plus 3 secs for the end card roduction

top of screen
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e |Ifapro me has a Channel 5 website theéfi"Producers may like to consider pla€ing the
majority.of|credit details on this rather thaa\ the end of the programme. . P

Sound Mixer
MAURY HARRIS, C.A.S.

Chief Lighting Technician
JOHN SPRAGUE

Key Grip
ROBERT BABIN

Set Decorator
BRIAN KASCH

Property Master
SEAN MANNION
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applicable. Please see section 5.6 on Re-versioned Programmes for further detail.
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below. Full template ils available from the Programm‘ elivery Manager (Appendix C).

An Original Production
LLC Production for Channel 5

COriginal Productions, LLC 2020
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© GOBSTOPPER LTD 2019
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5.5

Producer Logo

The Production Company may include its logo as part of the end caption in the new production caption
format (as supplied by €hannel 5) m =
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6. Editing Your Programme
6.1

Commissioned programmes should be delivered in a continuous format. We still require the programme to
be parted (using the runtime document as a guide - see Appendix B) but these parts should be separated
by a sting as part of one continuous element, i.e. there should be no programme clock or black between
the programme parts. Below is a diagram to help illustrate this

LINEUP Clock / Part 1 Part 2 Part 3 B!ack or Black Textless or
Ident Living hold other material

Programme Pt 1 Break Bumper 3 seconds Programme Pt 2
Video (Maximum 5 seconds) Video
. 10F . 10F .

We are requesting this to reduce the number of edits required if programmes transmit off the hour and
therefore need to play with different part lengths and for|possible continuous playout on our VOD
platforms.

An example clip can be found on our website.
Please go to and click on CONTINUOUS COMMISIONED
PROGRAMME EXAMPLE CLIP

Please note that this supersedes the Technical Delivery specification.

6.2

Commissioned programmes should be produced with a sting separating the parts. The sting should last no
more than 5 seconds and any audio should be self-contained within the sting. It will be shown twice, firstly
coming out of a part and secondly when returning to the next part after a break. Please note, the
programme title will suffice, there should be no reference_to the parts for example “end of part one”,
“part two” etc. shouldwnet be included.

6.3

There must be no audio or vision mixing from the programme into the sting as the same sting will be shown
at the end of one part and the beginning of the next programme part. To ensure this we require that there
are a clear 10 frames before and after the bumper with no audio present.

6.4

Please ensure that if there are teases at the end of one part for the next part of the programme, there is
no reference to “parts” or “breaks”. For example: “Coming up Nick falls over...” is fine but “Coming up
in Part 2 Nick falls over” or “Coming up after the break Nick falls over” will have to be removed for
international and VOD versions. Please do NOT refence breaks or parts in any way. Likewise, please do not
welcome people back from the break as again, this will need to be edited out if the programme is required
to play continuously.

Further questions should be referred to the Channel Operations Managers, contact details are available in
Appendix C.


https://productionhub.paramount.uk.vimn.com/
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7.2
To enable this we require that there are a clear 10 frames before and after the sting with no audio present.
Any audio on the sting must be self-contained within the sting itself (see 6.2 above).

7.3
The duration of the competitions are included in the run time of the programme. For examplesshould the
competition be deliver‘%as 60” with a 30” update the sh% should run for 43’ 30” making mtal of 45’
once the competitions have been added by Presentation.
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8. Front Credits or Title Sequences
8.1

News and Current Affairs/ Sports/ outside broadcast programmes - programme title (or series plus
episode title) only.

8.2
Entertainment/ Features and Arts/ Special Events/ Religion and Children’s programmes - programme
title (or series plus epis@e title) plus exceptionally the author and such principal cast or partﬁpants as
the relevant Channel 5'Pfoduction Representative /Controliér may agree. &)

oduction Repre ers may agree,
and director.

itle sequences - There ar
those listed previously. Pro
agreed with the Channel 5

ific guidelines or duration
are encouraged to keep the
ramming representative.

o title sequences other th
ort as possible, as creativel

8.5
Strands - Channel 5 may wish to create a strand or season encompassing a number of different
programmes. In these instances Channel 5 will provide one or more on-air elements which should be
incorporated into the programme where appropriate. Please note that the strand opening will not
replace the title sequence. The strand opening sequence or any other elements should be incorporated
into the total running ti'rne of the programme.

! bl

The Channel 5 prograrming representative or controllen/ill advise the production com@y if their
rogramme is part of a strand or season. Please contact the Broadcast Operations Manager (Appendix C
nd eleme




9. In Programme Graphics (web addresses and Twitter hashtags)

Website address (www.channel5.com/nightmareneighbour for example) or any twitter hashtags should
not be included in the body of the programme unless given special dispensation by Presentation.
Presentation will normally suggest that a graphic with the website/twitter address is added during
playout and that it is NOT superimposed into the body of your show. This gives us additional flexibility
and reduces costs should changes be required further down the line. Should you have any queries
regarding this, please speak the Channel Operations Managers (Appendix C).

10. Guidance Notes and Further Specifications

10.1 Programme part durations

Please use Appendix B for guidance on the number of parts and overall duration of your show. Break
restrictions should alsoybe adhered to, as per Appendix Bmif your programme is more thany4 parts. If
further details are requifed or if you have any questions regaxding break restrictions or slot lefgths, please
contact the Channel Opérations Managers (Appendix C). Ad funded programming alludes to programmes
that-are paid for (in part of infutt)-by-a-particular brand and therefore;inctude sponsorship in their detivery:

10.2 Credits

The Production Company will be required to submit a credits list to their Channel 5 Commissioning Editor
for approval during post production and before the credits are made. The Production Agreement between
the Production Company and Channel 5 will require the Production Company to comply with the provisions
of these Credit Specifications, and will contain any variations expressly agreed by Channel 5. Any doubts
or problems about credits must be resolved to Channel 5’s satisfaction during negotiation of the Production
Agreement.

10.3 Rights and Responsibilities

10.3.1

Failure to comply with the provisions of this Presentation Specification and with the Production Agreement
may cause delay in acceptance of programmes whilst changes are made, or may lead to rejection of
delivery of the programmes with resulting cost and expense to the Production Company, who will have
to meet or reimburse the cost of remaking or editing any unacceptable credit sequences. Channel 5
may itself have to omit_ and/or change such occurrences if the imminence of transmission so requires, and
the Production Company,will be required to reimburse €hannel 5 in full for its costs in corkecting the
programmes.

10.3.2

The Producer must ensure that all its credit obligations with third parties (including but not limited to all
production talent, personnel and co-funders) are made subject to these Presentation Specifications.
Channel 5 will not in any event be responsible to Production Companies, or to third parties to whom a
Production Company had a contractual commitment to give credit, if any credit is omitted from the
programme delivered to and transmitted by Channel 5 because of the Production Company’s failure to
comply with the provisions of this Presentation Specification (or the Production Agreement if different).

10.4 Specific Prohibitions
No one shall receive more than one credit on screen, and producers should use a combined credit (e.g.
“written and directed by”)

10.4.1
Channel 5 controllers and commissioning staff must never be acknowledged in programmes, nor may any
other staff be given ‘thanks’ on screen.

10.4.2
OBs, studios and post:production facilities, suppliers of. Single-camera units, or VTRs should not be
credited, unless otherwise agreed in the Production Agreement.

10.4.3
Unless agreed in advance by the Channel 5 Programming Representative the individual who provides the
relevant services to the production should be credited and not the company they work for.
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10.6 Credits for Co-Financiers/Co-Producers
Any credit which may be proposed for a co-financier or a co-producer of a programme must be specifically
approved in the first instance by the Channel 5 Programming Representative.
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Presentation Specifications APPENDIX B

Channel 5 Programme Running Times - July 2023

e These are final running times and include end credits, and beginning/end of part repeated
stings. The duration of any competition is also to be included in the run time of the programme
despite being delivered separately.

e Programmes which are either a) not sponsored or b) supplied clean of sponsorship credits should
adhere to the original Running Time specified below.

o Ad-funded programmes which will be supplied with sponsorship credits attached by the
production company should work to the amended durations on the right hand side of the below
grid.

o If the slot lengtheef your programme has not been specified, please contact Channel 5=(details
below) for clarification of both programme running time and number of parts.

Slot | Running | Number . s -
Part Durations Guideline (please see notes) funded
n 22’307 evenly split 23’007
37°00” evenly split 38°00”

45’00” 77+15 +15° + 8’ 46’00”
77+15 +15° + 12’ + 7’ 57°20”

75’

"+15° +15° +12°+9° + 9’ 68’20”

67°00”

120’ | 94°00”
115°00”
139°00”

7
77+15 +15 +15 +15°+ 15" + 12’ 94’30”
77+15 +15 +15° +15 +15° + 16’ +10° + 7’ 117°00”

77 +15 +15° +15° + 15 + 15’ + 16’+ 15’+ 15’ + 11’ 141°00”

o

Notes on programme part durations and/or number

The above part durations should be used as a guide, please note the below and if you have any issues
then contact Presentation:

Programmes for slots of 60 minutes or shorter - we can be flexible with part durations if it works better
editorially. If you deviate drastically from the above then please get confirmation from your
commissioner.

Programmes for slots over 60 minutes - we can be flexible with part durations so long as the below

restrictions are covered as these are to ensure that commercial breaks fall within the correct hours and

do not breach Ofcom regulations;

For programme slots of 75 minutes and above; Parts 1-3 must total a maximum duration of 47’
Parts 1=4,must total a minimum duration ofs49’

For Programme slots of 150 minutes and above;  Parts 1-6/must total a maximum duration of/93’
Parts 1-7 must total a minimum duration of 97’

The leeway on the total running time for any length of show is a maximum of 15” under or 15” over the
above specified duration. For special dispensation please contact Presentation (details below).
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annel 5 Contact De

All email addresses:
first.surname@channel5.co

Credit Compliance Contact:

» Any queries should be referred to the Programming Representative who may refer you to
ol ol

Channel5’s leg d compliance team
b y) y)

Presentation contacts:

t and Planning Ex

sorship Contact:

» Peter Dale - UK Bus evelopment Director - 020

Technical Delivery contacts:

» Adam Hassan - Programme Delivery Manager - 07890 065 220
» Alfie Sanderson - Senior Broadcast Operations Manager - 07977 328 377
» Dominic Selby mmor Director Broadcast Serv1cesll)20 3580 3750 l-
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