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5 Brand Guidelines

Welcome to a fresh
identity for 5.

Use these guidelines to bring consistency,
clarity and creativity to every touchpoint.

Follow the rules — and have fun bringing
the brand to life.
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Photography
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Press & Episodics
Principles

Strong imagery is essential for
supporting our shows across press
and PR —as well as representing

a single episode on streaming
platforms.

Just like our Key Art and TTs, these
have to draw viewers in and make
them want to find out more.

Imagery

Warship: Life at Sea

Eye-catching

Images need to stand out — they’re competing with
everything that’s out there, on all platforms.

Connected

Images need to be connected to the story and connect the
viewers to the show in a way that feels natural.

The Catch

Emotive Sensible

Images that show and elicit emotion are proven to cut Focus on what sells the show. Is that visible in the image?

through and convince users to click on content. Does it represent what the show stands for?

Uncomplicated

Images need to reduce cognitive overload and help
viewers make decisions quickly and simply. Try not to
have more than three people in a shot unless it's
absolutely necessary.

999: Police Hour of Duty

Varied

We need images for every episode, so we like to avoid
showing similar images over and over. Think about how to
make this one different from the rest.
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Factual

Imagery for Factual programming
should always adhere to the
guidelines on this page. This is to
ensure clarity of message, a tone of
voice in keeping with our brand and
usability across our services.

Imagery
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The background is out of focus withthe  The talent in front are out of focus, with The angle of the image is balanced and  Shooting from below can cause
talent in focus at the front. the background in focus. more flattering. distortion and cause unflattering results.

The colours have been adjusted, which The image has a colour cast making the

adds depth and tone. image appear flat.
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The contributor is well lit from the front.  The contributor is in shadow. Use an environment that is relevant to the programme.

Allow space around contributors/actors when framing.
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Both eyes to camera and looking away. No black-and-white or sepia. We need to get a mix of wide, full-length and mid-length shots.
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Reality

Imagery for Reality programming k

should always adhere to the guidelines The background is out of focus wi:h the The talentin front are out of focus, with The anle of the image is balanced and  Shooting from below can cause

on this page. This is to ensure clarity talent in focus at the front. the background in focus. more flattering. distortion and cause unflattering results.
of message, a tone of voice in keeping
with our brand and usability across our
services.

The colours have been adjusted, which The image has a colour cast making the
adds depth and tone. image appear flat.

The contributor is in shadow. Use an environment that is relevant to the programme.
Allow space around contributors/actors when framing.

Both eyes to camera and looking away. No B&W or sepia. A variation of wide angle, full lengths and mid lengths are required.
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Entertainment

Imagery for Entertainment
programming should always adhere
to the guidelines on this page. This is
to ensure clarity of message, a tone of
voice in keeping with our brand and
usability across our services.

Imagery

The background is out of focus withthe  The talent in front are out of focus, with
the background in focus.

talent in focus at the front.

The colours have been adjusted, which The image has a colour cast making the

adds depth and tone. image appear flat.

Both eyes to camera and looking away. No B&W or sepia.

The angle of the image is balanced and  Shooting from below can cause
more flattering. distortion and cause unflattering results.

A
Use an environment that is relevant to the programme.
Allow space around contributors/actors when framing.

A variation of wide angle, full lengths and mid lengths are required.
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Drama

Imagery for Drama programming
should always adhere to the guidelines
on this page. This is to ensure clarity

of message, a tone of voice in keeping
with our brand and usability across our
services.

Imagery

The background is out of focus withthe  The talent in front are out of focus, with
talent in focus at the front.

the background in focus.

The colours have been adjusted, which The image has a colour cast making the
adds depth and tone. image appear flat.

Both eyes to camera and looking away. No B&W or sepia.
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The angle of the image is balanced and  Shooting from below can cause
more flattering.

distortion and cause unflattering results.

b

Use an environment that is relevant to the programme.
Allow space around contributors/actors when framing.

A variation of wide angle, full lengths and mid lengths are required.
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Full length images

e Capture full length images of cast in full costume

Cast Shots

e 360 poses, cast to cover off all angles and body shapes
e Looking to and away from camera

Cast photography should follow these e With and without any props

prlnC|pIes to make sure it's easy 1o e Cast in character giving a variety of expressions that highlight the character

optimise across formats.

3/4 length images

e Come in closer
e 360 poses again, looking to and away from camera
e Cast in character, different facial expressions

e \With and without any props

Portraits

e L ooking to and away from camera
e L ooking over shoulder

e In character with different expressions that highlight the character

Sitting & walking towards

e Cast individually walking towards camera
e Cover pictures with cast backs to camera

e Capture cast sitting in chairs looking towards camera




5 Brand Guidelines @ Imagery

Key Art & Title Treatments
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Key Art Principles

Key art plays a critical role in drawing
audiences to our shows. It should

instantly grab attention, convey
The Wives

the spirit and story of the series,
and leave viewers eager to

, Recognisable Characterful Intriguing
discover more.
Many of the faces in our shows are big names, and it’s Our shows feature impactful characters with bags of Key Art should help build the atmosphere of a show,
Our Key Art is used in our important that we ensure our stars are always easily personality. It's important to ensure our protagonists are encapsulating its essence in one image.
recognisable. portrayed effectively and accurately.

On Air presentation, across our
Streaming Platform, and on our
Partners’ services, where they

sit alongside shows from other
broadcasters and streaming services.

That's why it needs real standout.

Michael Palin in Nigeria P \ ' The Hardacres

Dynamic Impressive Stylish
Key Art doesn't have to be photographic. It can be Many of our shows feature people doing formidable feats, Our Key Art should be stylish and contemporary to help
constructed in any medium provided it’s relevant to the and our Key Art needs to feel equally as impressive. build our brand as a quality offering.

subject matter.
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Title Treatment

Principles THE
Title Treatments (TTs) are integral to EHR lf!]l!*& NJEE HARDACRES

the branding of our shows, working
hand in hand with Key Art.

As well as doing the vital job of

communicating the show title, Practical Appropriate Simple
they build appeal and brand equity. As TTs badge our Key Art in different spaces, they need The location, topic, tone and subject matter are Title Treatments should support and enhance the Key

to be easy to apply and not unnecessarily complex. There considerations to be communicated through the design. Art, not pull focus. For some shows, a simple and elegant
TTs are used across our Streaming may be a need for horizontal and vertical lockups. wordmark will suffice.

Platform and on our Partners’
services, where they sit alongside
shows from other broadcasters and
streaming services.

ALL CREATURES

This is why it's essential our TTs have

GREAT & SMALL

cut through.

Dynamic Clever Stylish
We can be dynamic with the design where appropriate, A single word can say a lot — especially when the design Our Key Art and TTs should work together to help our
bringing depth or colour to fit in with the Key Art creative. does some of the talking. Small design elements can brand feel high quality.

complement the idea behind the creative.
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Cross Platform

The 5 experience stays consistent across platforms, creating a clear, unified
brand and seamless user journey. The identity and interactions stay the same
at their core but we adapt each platform experience to suit its screen, context
and user behaviour.
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Synopsis amet minim mollit non deserunt ullameco do
a5t sit aliqua dolor do amet sint velit

Popular
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Connected TVs
(CTV)

Many viewers use CTV to watch on-

5 Exclusives Ice Airport Alaska

demand, catchup and live content. Sttt enian - peementan
A chronicle of the daily challenges of the airport staff who
5 should feel consistent across Entertainment manage to E-:Eﬂ?:gj:u the T.'-fn:::ili'r_:,,-' open, freight flowing Elr't{jl
. . p ngers flying all despite weather that regularly dips to -36
every CTV environment to deliver a Film degrees and wind speeds that typically exceed 100 mph.
seamless, recognisable experience v
Viilkshake!
wherever it's watched.

Soap

Documentary

sport

j__:-:- ﬂ-"!.:

News and current affairs . A ; : < aTH "
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The Queen Of Saturday Night
Pets

FORENSICS:
MURDER SCENE
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channelb.com

Brand consistency is significantly more
important in the streaming age — so
our own platform follows similar brand
rules to CTV.

Streaming Platform
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Our Apps

The 5 app is available on iOS, Android
and iPad, offering a recognisable and
intuitive viewing experience across
devices.

The app is available to download free
from the App Store and Google Play.

Streaming Platform

——

Starring VICKY MCCLURE

INSOMNIA

Stream the Full Series Now

Unmissable Boxsets
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rodigal Son shooter

Top 10 Today
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¥
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1410 ¥

4 App Store

Home and Away
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Law & Order

513 = 53m left

Police Interceptors
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The Motorway
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The Yorkshire Vet

5 SELECT
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Traffic Cops
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Britains Hotel Murders

Drama & Soaps
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Forensics: Murder Case
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Thank you





